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La publicité en print est un driver d’achat
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Source: MPA USA Simmons Research Multi Media Engagement Study - spring 2017

Note : Data for each medium based on levels of agreement with above statements for a set of vehicles in each medium

Index: % of adults 18-49 who used a set of vehicles in each medium vs % of adults 18-49 who used any of these

magazine media, websites and TV vehicles #DLPlapreuve
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