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Source : MPA USA Simmons research Multi media Engagement study - spring 2017 - age 18-49 yo
NOTE : Data for each medium based on levels of agreement with above statements for users of a set of vehicules in each medium  
Index : % of adutlts who uses a set of vehicules in each medium vs % of adults 18-49 who used any of magazine media, websites 
and TV vehicules #DLPlapreuve

 2 3  la presse, la bonne équation du contenu et de la publicité
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PRINT website

ads fit well with content

ads help make purchase decisions

products/services advertised are high quality

has ads about things I care about

more likely to buy products in ads

get valuable info from ads
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La presse, la rencontre harmonieuse entre le contenu et la publicité
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