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Source : MPA USA Simmons research Multi media Engagement study - spring 2017 - age 18-49 yo
NOTE : Data for each medium based on levels of agreement with above statements for users of a set of vehicules in each medium  
Index : % of adutlts who uses a set of vehicules in each medium vs % of adults 18-49 who used any of magazine media,
websites and TV vehicules #DLPlapreuve

138 91 100

137 92 89

130 88 114

129 91 103

126 88 117

126 93 104

120 102 86

119 100 94

111 100 91

PRINT website

touches me deep down 

inspires me in my own life 

a treat for me 

affects me emotionally

Improves my mood, makes me happier

brings me things I really enjoy

trust to tell the truth

don’t worry about accuracy

Is relevant for me

(index) tv

 2 3  la presse, la bonne équation du contenu et de la publicité

La pertinence du contexte éditorial génère intérêt et implication

ACPM  @ACPMFrance Tweet

https://twitter.com/acpmfrance



