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Source : MPA USA - YouGove Profiles April 2016 Adults 18 + Index % of top users of each medium vs % of adults 18 +
Print magazine = readers at least several times per week or digital magazine more than once a day 
Radio = listeners listen FM Radio at least 2 hours per day or AM Radio at least 1 hour a day 
TV = viewers watch live TV or catchup TV at least 31 hours per week 
Each group represents approximately the same proportion of US 18+
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Self perception 
(index)

like to surround myself 
with a diverse range 
of culture and ideas

97
99

112

thoughtful 92
80

117

analytical 96
101

121

curious 92
55

122

knowledgeable 84
99

137

understanding 105
67

147

#DLPlapreuve

ACPM  @ACPMFrance

Tweet

Les lecteurs du print, 
un état d’esprit d’ou-
verture

 2 5  la presse, un ciblage optimal

https://twitter.com/acpmfrance



