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Notoriété, considération, intentions d’achat:
le print booste tous les KPI's du branding

PERCENT LIFT WITH INCREASED EXPOSURE
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Source : MPA USA Millward Brown Digital 2007-2015 Data Exposed vs Control Campagnes Print + Digital
incluant les journaux (< 10%) - Nb de répondants: 1-2 Expos = 60259, 3-4 expos = 12638, 5+ expos = 14789 #DLPlapreuve
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